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Revenues up YoY 6%

$23.2m

*Non-GAAP
** SECaaS ARR – measures the current annual recurring of SECaaS revenues, which is calculated based on estimated revenues for the month of March 2025 and multiplied by 12.

SECaaS ARR at MAR 2025**

$21.2m

70%

Gross Margin*

$0.4m
Operating Profit* 
vs ($1.2M) Q1 2024

50%

SECaaS revenue 
up YoY to $5.1m 

$0.8m
Net Profit* 
vs ($0.9m) Q1 2024

$1.7m
Operating cash flow 
vs ($2.3m) Q1 2024
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Verizon Business Partnering with Allot on 

Enhanced Cybersecurity Protection for Its 
Customers’ Mobile Devices

Recently 
Announced 
Wins

O2 Czech Republic Launches Allot Solution to 
Offer Consumer Cybersecurity Services

Vodafone UK Launches Cyber Protection 
Services for Fixed Broadband Subscribers 
Powered by Allot Secure

Portugal’s MEO to Deploy Allot HomeSecure for Their Fixed 
Broadband Customers in Addition to Existing Mobile 
Cybersecurity Services Based on Allot NetworkSecure



•

•

•

•

•



7

Global
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Total Malware and Potentially Unwanted Applications)

Increase of Allot Blocked Phishing Attacks  in Europe H2 2022-H1 2023
Source: Allot Customer Data

Global Increase in Malware 2018-2022
Source: AV-Test - Malware Statistics & Trends Report | AV-TEST
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TAG Cyber, March 2022
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Based on survey of 4,000 global participants in Consumer Security Survey, conducted by Coleman Parkes Research, London 2020
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Months from launch 

Months from launch 
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Extraordinary 
Take Up Rate 
by Consumers 
& SMBs*

* Examples of existing customers
(1) Data from several Tier 1 CSPs in EU
(2) Data from a Tier 1 CSP in EU
* Figures out of the TAM 

Consumer Take Up Rate
Sample EU Markets(1)
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Months from launch 
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2021 20222020

$2M 
$4M 

$7M 

2023

$10.6M 

2024

$16.5M 
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$33M $34M
$32M

$42M

$50M $50M
$54M
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